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Of all undergraduate students enrolled in fall 2007, 
34% transferred to DePaul from other institutions, 
compared to about half of undergraduates in the 
early 2000s. New transfer students this fall account 
for 35% of new degree-seeking undergraduates  
and 9% of all undergraduates enrolled. 
 
Of the 1,341 new transfers, 72% are under 24 years 
of age, another 14% are age 24 to 29, and 14% are 
age 30 and older.   
 
Transfers under age 24:  Three in four transfers un-
der age 24 are enrolled in LA&S and Commerce.  
Almost all (95%) were enrolled full time.  Young 
transfers are more likely to be Caucasian and from 
the suburbs compared to older transfers. 
 

Transfers age 24 to 29:  While LA&S and  
Commerce enrolled 60% of these transfers,  
another 23% enrolled in SNL; two in three are  
full time.  Nearly two in three transfers age 24 to  
29 are from Illinois 2-year schools compared  
to half of younger transfers and about a third  
of older transfers.   
 
Transfers age 30 and older:  Nearly three in four  
of these transfers enrolled in SNL, with another  
10% in Commerce.  Only about one in three (27%) 
were enrolled full time.  Transfers age 30 years  
or older were more likely to have transferred in  
as sophomores and have missing ethnicity data 
compared to younger transfers. 

Source: EMR, OIPR Fall 2007 Final Enrollment File 
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