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Proportion of Minority Undergraduates at
Large Catholic Four-Year Institutions

In 2005, 32% of the undergraduates at The institution with the largest percentage

DePaul University were Asian, African- of minority students was St. John’s Uni-
American, Hispanic or Native American  versity in New York, where 44% or almost
students. half of the 15,092 undergraduates were

minority students.
DePaul had the third largest percentage
of minority undergraduates compared to At Saint Leo University in Florida, 40% of

eleven of the Catholic four-year institu- the 12,039 undergraduates were minority
tions with undergraduate enroliments of  students, the second largest percentage
at least 7,000 students. in 2005.

Percent of Minority* Undergraduates

at Large Catholic Four-Year Private Institutions in 2005
(Undergraduate enroliment is 7,000 or more)
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Source: EMR School Comparison Tool, from IPEDS PAS in 2005; Minority data include Asian, Hispanic, African American, and Native American
enrollments.



