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DePaul’s Fall 2002
Undergraduate & Adult
(24 & Older) Enroliment

UGRAD ADULT

Total UG 14,343 31%
SNL 2,270 99%
CTI 1,755 35%
Commerce 3,753 20%
Education 883 16%
LA&S 4,827 13%
Barat 328 9%
Music 249 8%
Theatre 278 4%

DePaul’s Adult Students
Fall 2002 (24 & Older)
91% degree seeking

74% part-time

60% women

51% SNL

48% from the suburbs

39% minority

From: OIPR FACT FILE

DePaul’s Adult Undergraduate Enroliment

e The National Center of Education
Statistics defines a non-traditional stu-
dent as having at least 1 of 7 character-
istics, including delayed enroliment
(adult student), part-time attendance,
full-time work, and financial independ-
ence.

In 1999, 73% of the nation’s under-
graduates had at least 1 of these 7 crite-
ria, which classified them as non-
traditional students. This percentage
has dropped from 76% in 1992, due pri-
marily to a drop in part-time students.

The percentage of adult students (25
and older by the national definition), a
sub-set of non-traditional, is up from
43% to 46%.

¢ Nationally and in lllinois, the number of
adult learners dropped in the 1990s,
although enroliments are now on the
rise and projected to increase nationally
through 2011. Adult enroliment market
share will decline, however, as more
enrollment growth is expected in the
‘under 25’ age group.

In llinois, the College of DuPage, Tru-
man, and Triton had the largest adult
enrollment, for a total of 15% of the
adult market. SIU Carbondale,
DePaul (#19) and DeVry (combined
Chicago & DuPage) were the only 4-
year schools in the top 20).

At DePaul, from 1998 to 2002, total
undergraduate enrollment grew by
3,152 students (28%) to 14,343, while
the adult population (24 & older as
defined by DePaul) dropped 357 stu-
dents (-7%) to 4,422. As a result, the
adult proportion dropped from 43% to
31% of undergraduate enroliment.

With the exception of only a handful
of students, SNL’s undergraduate
population is made up of almost all
adult students. Therefore, although
SNL enrolled 16% of the total under-
graduates in 2002, SNL enrolled 51%
of all adults.

DePaul’s undergraduate CTI and
Commerce programs are 35% and
20% adult students. This is down from
55% and 34% adult students in 1998.
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Source: IBHE, EMR preliminary analysis of Adult Undergraduate Trends, from EMR’s September 2003 Brown Bag presentation.



